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The Rise of
GEN Al
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ChatGPT Dominates in Daily Active user and Daily Queries

Al chatbot MAUs DAUs Queries / DAU Daily Queries

@ ChatGPT >600M 23 ~7-8 %
O MetaAl >600M  -1ooM  $% ~2-3 = >200M
Gemini  Gemini >350M  -35M o9 -4 = -140M
g Grok NA -15M  §7% ~3-7 = ~7sM
& DeepSeek ~140M 23 % M
ﬁg] Perplexity >30M M $2 -4 = -30M

Note: Data as of March 28, 2025, DeepSeek excludes China usage

Sowrce: Company ciciosures. SentorTowar. AppArnie, SimilarWeb., Market Intetigence estimates (O ROXD-04.008

ChatGPT has the most spread usage in terms of daily queries and daily usage

ALOHA

Source: https://www.businessinsider.com/google-gemini-usage-surging-rivals-chatgpt-meta-dominating-2025-4
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ChatGPT Gaining Popularity Since 2023

May 2025
Apr 2024
\ Estimate
Sep 2023 520M
Reached Monthl
\ 180M onthly
- Active Users
Mar 2023 Enterprise/API  Monthly
Launched Active Users
N
Reached 100M
Nov 2022 Monthly Active
Users
&
Launched
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Source: https://gs.statcounter.com/search-engine-market-share, https://gs.statcounter.com/ai-chatbot-market-share
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Gen Al Consolidation: ChatGPT Emerges as the
Platform of Choice

0, o ey . .
% of users visiting major Al platforms Average number of unique chatbots used, per user per month 2024
January — November 2024
@ ChatGPT Userbase % @ Perplexity Userbase % Claude Userbase % @ Copilot Userbase % @ Gemini Userbase % 4
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Userbase % = Number of unique users who visited website / number of unique users in our panel) * 100 Month

« Percentage of users using ChatGPT has shown growth over 2024

« On average, users engage with two Gen Al platforms

ALOHA

Source: https://datos.live/blog/chatgpt-search-by-the-numbers-how-is-it-performing-in-the-search-space/
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Soaring User Growth but Limited Use for Information Retrieval

Global Number of Searches/Day (or LLM search equivalents) 2024 Breaking down the number of searches received by
14.08 Google

1408

5+ Trillion searches/year
120B

365 days/year

10.08
8.0B orpe

14 Billion searches/day
6.0B

SparkToro
408
Breaking down the number of searches received by
a . ChatGPT
6135M S @
k 1087M 37.5M anna
00 - — _ Billion Messages/Da
Go gle b Blng ww @ DuckDuckGo, . ChatGPT 2 4
sparkToro Sources: GOOQ a, YouTube, & Opendl public statements, Statcounter, Datos, and Semrush for additional market share estimates A\/e rage Of 8 messa geS/prom pt
_ 30% of prompts have search-like intent
« In 2024, Google handled ~373x more daily searches than ChatGPT —

« People are not using ChatGPT or other Gen Al tools as a replacement for search
engines when seeking information
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Source: https://sparktoro.com/blog/new-research-google-search-grew-20-in-2024-receives-373x-more-searches-than-chatgpt/

37.5M “searches” per day

SparkToro
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Google’s Growth Continues during 2023 - 2024

140
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All Google Google.com Google Images Google News  Google Shopping
Searches (avg) (default)

o\o Q_atgs /\ Source: Analysis of Datos' desktop US panel 2023 and 2024.

People are searching more than ever before.
2023 to 2024 has a stunning 21.64% growth.
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< Google continues to grow, showing
0% S resilience amid increasing Gen Al
-4.64% adoption
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Source: https://sparktoro.com/blog/new-research-google-search-grew-20-in-2024-receives-373x-more-searches-than-chatgpt/
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Search Engine & GEN Al Global Market Share

Search Engine Global Market Share - May 2025 Al Chatbot Global Market Share - May 2025
DuckDuckGo, 0.82% Baldu 0.69% N . Deepseek, 0.80%
Yahoo!, 1 33% Google Gemini, 1.95% Claude, 0.45%

Others, 1.10% ~_ |

Microsoft Co-Pilot, 5.18 /f/

Yandex, 2.51 %_/

Bing, 398%/\

Google dominates search, and ChatGPT holds the largest market share among Gen Al platforms
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Source: https://gs.statcounter.com/search-engine-market-share, https://gs.statcounter.com/ai-chatbot-market-share

Perplexity,
11.83%

ChatGPT, 79.79%
Google , 89.57%
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Google Remains Dominant Across All Aspects

Metric

E| Monthly visits

Meonthly unigue visitors
L Visits / Unigue visitors
(L) visit duration

2/ Pages per visit

" Bounce rate

@ Page Views

» Google receives over 15x more monthly visits than ChatGPT and over 158x more than Gemini

® gemini.google.com

227.7M

108.2M

4.88

00:05:43

3.99

32.47%

1.894B

#® chatgpt.com

2.492B

411.4M

13.35

00:07:12

4.06

30.15%

22.28B
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® google.com

83.79B

3.190B -
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» Its monthly unique users are also significantly higher—7x more than ChatGPT and 29x more than Gemini

» Users spend more time on Google overall, although chatbots typically involve more back-and-forth interactions

ALOHA

Source: SimilarWeb
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Google
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ChatGPT Gaining Traction (US) — Monthly Stickiness

ChatGPT & Google monthly stickiness (Dec 2023 — Dec 2024)
. Google . ChatGPT

30.00%

20.00%

Stickiness factor

10.00%

0.00%

Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov

Month
Stickiness factor = Average monthly DAU/ MAU * 100%
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Source: https://datos.live/blog/chatgpt-search-by-the-numbers-how-is-it-performing-in-the-search-space/
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Dec
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Google still leads in user stickiness,
with a higher DAU/MAU ratio
(25.35%) compared to ChatGPT
(16.78%)

ChatGPT is gaining traction quickly,

with steady growth in daily usage
throughout 2024

Stickiness for ChatGPT has
increased faster, rising from 6.56%
to 8.29%, signaling growing user
integration into daily routines

www.alohaonline.asia

13




@ALOHA

Google’s Internal Memo Hints Al Emphasis

High level takeaways

e Lots of interest from Liz Reid, Nick Fox, Vidhya, etc about quantifying Gemini
adoption's impact to Search and Ads. They specifically asked about the results of
the Assistant Upgrade LE, which | punted but promised to share early next week.

o They generally do care about ChatGPT's impact to Search and Ads too

o Nick's main point: "we have 3 options: (1) Search doesn't erode, (2) we
lose Search traffic to Gemini, (3) we lose Search traffic to ChatGPT. (1) is
preferred but the worst case is (3) so we should support (2)"

o Vidhya essentially said that analysis keeps telling them we aren't losing
Search/Ads traffic yet, but she feels like this is inevitable, and we should
prepare for Gemini's success. She wants to accelerate monetizing Gemini
with Ads ASAP... "writing is on the wall"

e Discussion on use cases in Gemini led to lots of questions around Gemini
monetization strategy

o Desire from Vidhya, Shashi, and others to more explicitly come up with a
connected strategy, e.g. thinking about when Gemini should kick back to
Search, build out Shopping solutions, etc

o Maria mentioned and pinged after about exploring opportunities to build in
Shopping experiences in the Gemini user experience more explicitly

(852) 3643 0568 info@alohaonline.asia
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Source: https://www.adweek.com/media/google-ai-search-ad-business-openai-perplexity/

While the narrative may not be fully
factual, if Google’s internal leadership
sees it as a risk, we must objectively
acknowledge the behavioral shift

Rising concern about ChatGPT stealing
Search traffic—leaders see this as
inevitable and are pushing to monetize
Gemini faster

Search engines aren’t going away—but
change is inevitable, whether driven by
external platforms or initiated by
Google itself

www.alohaonline.asia
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ChatGPT Usage Intent is Largely Unknown

Usage Intent of Usage Intent of
Google ChatGPT él .??o o

m Informational m Navigational Commercial Transactional Unknown
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Source: https://www.semrush.com/blog/chatgpt-search-insights/

=) ALOHA

www.alohaonline.asia



TIALDHA

Demographic: ChatGPT Attracts Younger Audience

Audience Demographics: ® cheproom @ Male Employment Status

@® google.com Female

ChatG PT VS Goog Ie Unemployed Parental leave @ Leaveof absence Student @ Part-time work

Full-time work @ Homemaker @ Business owner Retired
Age Sex

4.9%
4% 59% 49.01% 50.99% 15.3%

‘ 5.3%
N N / .
0.6% 0.5%
o 13% - 1.3%
/ / __87%

h t. le.
R Geegcen ChatGPT Google

T 209%

18-24 25-34 35-44 45-54 55-64

60%

46.7% 264.5M

- 101% 654.5M

semrush.com [/ Semrush .Trends data from December 2024 SEMRUSH

ChatGPT skews younger: 46.7% of its users are aged 18 - 24
Google has a stronger presence among mature users: 18.3% are aged 55 and above
Students make up a larger share of ChatGPT users: 20.9% vs. 8.7% on Google
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Source: https://www.semrush.com/blog/chatgpt-search-insights/
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Google’s Introduction of Al Overview and Al Mode

Google
how to DIY soundproct a ro...

Al images Videos

4 Al Overview

To DIY soundproof a room
for music practice, you can
seal gaps, add mass to
walls, and use acoustic
panels. ¢

Seal gaps #

+ Use weatherstripping to seal gaps around
doors and windows

+ Install door sweeps or draft stoppers to
seal gaps under coors

+ Seal any cracks in walls
Add mass to walls #

+ Build thicker walls with drywal that can
absorb more sound

+ Apply wall padding
Use acoustic panels

« Acoustic panels can help reduce echoes
and improve sound quakty @

+ They can also help stop sound from

rocadns S o o SLAacts

Al Mode All Images

things to do in Nashville this
weekend with friends, we're bi...

{300 12sites

My Favorite Things to do in
Nashville! [2025])
{ Blogger at Large

Here are some suggestions for your Nashville
weekend, including restaurants good for
foedies, music places with chill vibes, and
places located off the beaten path.

Restaurants good for foodies

Chef-driven restaurants

Drusie & Darr: Located in the Hermitage

Hotel, this restaurant is a collaboration with

Ask anything

What are they?

Al Overview - generates a concise, Al-powered summary at the top
of a search results page, directly answering the query using
information pulled from the web

Al Mode — While not always labeled “Al Mode” publicly, it refers to
when a Google product (like Search or Android’s Gemini Assistant)
switches into a more conversational, assistant-style interaction,
powered by large language models like Gemini 1.5

Current Availability

Al Overview available in over 200 markets and more than 40
languages (Hong Kong included since May 20, 2025)

Al Overview support added to Chinese, Arabic and more as of May
20, 2025

Al Mode is currently available in English to users 18 and over in USA

As of June 2025, Al Overviews and Al Mode data are included in
overall search traffic in Google Search Console — data will not be
separated from web search

Source: https://blog.google/products/search/ai-overview-expansion-may-2025-update/, https://developers.google.com/search/docs/appearance/ai-features,
https://blog.google/products/search/google-search-ai-mode-update/, https://support.google.com/websearch/answer/16011537 ?hl=en&co=GENIE.Platform%3DAndroid
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March 2025

Advanced Web Rankings Presence & CTR Study

Frequency

How often do Al Overviews appear in the search results? Last Update History

50

45

40

35

30

25

2

/N

Al Overviews (AlIO) appeared in
informational queries to
42.51% of search results in
2024 Q4, up 8.83% from Q3
2024 (US and UK Study) across
21 industry verticals

0
2024-06-10 2024-07-08 2024-08-05 2024-09-02 2024-09-30 2024-10-28 2024-11-25 2024-12-23 2025-01-20

== |nformational

Informational queries are ones where users are looking for information or
answers to questions. Often include words such as what, when, where, how,
etc.

CTR impact is different across industries, devices and query lengths

On Desktop — main drop is from queries with four or more keywords — especially
2nd and 3" position

On Mobile — 1-word queries saw an increase in CTR for top position

Source: https://www.advancedwebranking.com/blog/ctr-google-2024-g4

Industry

Careers

@ALOHA

Search demand

Shopping

Family & Parenting

Education

Law, Government, & Politics
Food & Drink

Hobbies & Interests

Society

Sports

Style & Fashion
Automotive
Personal Finance
Pets

Travel

Real Estate

Position(s) CTR change e
desktop mobile
st -1.87 pp +1.46 pp
2nd -1.41 pp +334.36%
3rd -1.06 pp
1st -1.39pp | -1.96pp +142.88%
1st -2.96 pp
2nd 2.12pp | -1.52pp +117.72%
3rd -1.39pp
1st +5.94 pp
2nd -2.15 pp -1.80 pp +91.51%
3rd -1.29 pp
1st +7.39pp | +6.96 pp +68.66%
st +1.67 pp +52.32%
1st+2nd+3rd -9.39pp -3.78 pp +48.45%
1st -1.34pp | -1.54pp
2nd -1.18 pp -1.11 pp +29.94%
3rd -1.01 pp
1st+2nd -3.41pp +26.85%
1st +2.27 pp +26.75%
st +3.57 pp +1.70 pp +26.05%
1st+2nd+3rd -6.34 pp +18.44%
1st+2nd -6.32 pp -5.97 pp +17.79%
1st +3.66 pp +9.89%
st +1.66 pp +5.64%
1st+2nd -6.24 pp -3.91 pp +3.00%

19



January 2025 @aLona

BrightEdge - Presence Study

Presence for queries with 4 and 5 keywords has grown

Al Presence Growth is more evident for long-tail queries significantly

25% of search queries using 8

words or more are displaying Al Presence has doubled for
e Overviews . queries with 4 and 5 keywords
30.0% \ Zz \ﬁ
e > g o 4 AlOverview

8 Words

12.0%

7 Words

10.0%

8.0%

10.0 —
6.0%
5.0% ﬁ é
A4.0%
0.0%
01/08/2024 01/09/2024 01/10/2024 01/11/2024 01/12/2024 i
—T WO w2 WOI(S w3 WOIS s d WOrds w5 Words o
s G WOIHS w7 WOIAS w8 WOIAS G WOrQs s 10 Words 01/08/2024 01/08/2024 01/10/2024 01/11/2024 01/12/2024
—rAWOTHS w5+ Words
BRIGHTEDGE httos://wwyebrightedge com/searchgot
GENERATIVE PARSER” BRIGHTEDGE

GENERATIVE PARSER "

20
Source: https://www.searchenginejournal.com/ai-overviews-data-shows-massive-changes-in-search-results/538878/
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Ahrefs Presence & CTR Study

Google Search CTRs of Top Pages Have Fallen
Since Al Overviews' Launch in May 2024
average clickthrough rate (CTR) worldwide of
top-ranking Google Search results*, March 2024 &
March 2025

5.6%

31%

March 2024 March 2025

Note: desktop only; *based on an analysis of 150,000 keywords that have informational
intent and the first search result for each (99.2% of keywords that trigger Google Al
Overviews are informational in intent, per Ahrefs)

Source: Ahrefs as cited in company blog, April 17, 2025

352467 =W | EMARKETER

Source: https://www.emarketer.com/content/google-ai-overviews-decrease-ctrs-by-34-5-per-new-study

@ALOHA

Al Overview’s presence in
search results led to a 34.5%

_\- drop in average CTR
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May 2025

Semrush & Datos Presence & CTR Study

10M Keywords
Searches in
US Desktop

AlO Impact
on Industries

are Different s 22.3%

Law & Gov ¢ Travel

15.2% ml 14.3%

Top 5 Industries
With AlIO Growth

AIO appearance has doubled over 2 months

SEARCH

==

102% 1

JAN 6.49% ‘ MAR 13.40%

2025 a0 Appearance 2025 A0 Appearance

Informational queries have the highest likelihood to be triggered

88.1% E/,E 8.69%

(i.e. what is BMR) (i.e. iphone vs samsung)

INFORMATIONAL COMMERCIAL

Science

2

20.3% T 18.8%

Source: https://searchengineland.com/google-ai-overviews-13-searches-455057

@ALOHA

1.43%

®
o (i.e. apple support)
NAVIGATONAL

Higher-than-average
zero-click rates...
However, dropped
comparing Jan to Mar

38.1% >>> 36.2%
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May 2025 @ALOHA —

Growth Memo Presence & CTR Study

Study

Methodology 70 USERS | 8 TASKS | 400 AIO ENCOUNTERS

D Desktop Drop by Mobile Drop by y 7 0 o/ r
) o
660/0 500/0 ] Do not read . g

SEARCH
CTR IMPACT BEHAVIOUR past 1/3 of AIO

Where users got their final How trustworthy flo you
answer - desktop vs. mobile find Al summaries?

esktop Mobile

[%2]
a
=
©
=
G
Z
c
©
a
o=
o
[}
o
©
i
c
fa}
O
2
o}
o

1= low trust 4 = high trust
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Source: https://www.growth-memo.com/p/the-first-ever-ux-study-of-googles, https://searchengineland.com/google-ai-overviews-user-behavior-study-455511
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Key Takeaways

N o O &>~ b

o

Google Search remains a major traffic source - it continues to be the dominant platform

Al adoption is rising - while market share is still small, the user base is growing rapidly

Al adoption is highest among younger users - particularly students aged 18 - 24

ChatGPT is the leading early mover - currently holds a significant lead in market share

Al has the greatest impact on informational queries - a large share of Al interactions fall into this category
Google will evolve - features like Al Overview will reshape how SEO operates

Behavior will shift with search engine changes - Al Overview is expected to reduce CTR and click-through
volume

Old KPIs must evolve - focus on terms where Al content appears and emphasize visibility over clicks

Trial and error is essential - there’s no proven playbook; prioritize optimizing relevant content pages over low-
engagement pages (e.g., homepage)

ALOHA (852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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Adoption Best Practice

Official Google Documentation — SEO Best Practices:

1. Ensure crawling is allowed via robots.txt and any CDN (Content Delivery Network) or hosting
infrastructure

Make content easily discoverable through internal links within your website
Provide a strong page experience for users

Ensure important content is available in textual form

Support textual content with high-quality images and videos, when applicable

Ensure your structured data matches the visible text on the page

N o o & 0 N

Keep your Merchant Center and Business Profile information up to date

https://developers.google.com/search/docs/appearance/ai-features

ALOHA (852) 3643 0568 info@alohaonline.asia

@ALOHA
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Adoption Best Practice: Other Points to Consider

© ® N o O &~ O

|dentify AlO-triggering terms via APIl-based tracking—no direct method exists

Consider language-specific differences - e.g., Chinese keywords were only recently supported, and triggers may
vary by language

Align with query intent - answer clearly and directly to increase Al pickup

Use proven content formats - such as How-Tos, Comparisons, Top 10s, and Guides
Add unique value - include proprietary data, expert quotes, and timely insights
Structure for Al readability - use clear headings, bullet points, tables, and FAQs
Be concise and intent-aligned - avoid fluff; use precise, relevant terms

Optimize rich media - add descriptive alt text to images and transcripts to videos

Build off-site authority - earn mentions and backlinks from high-authority platforms

https://www.wordstream.com/blog/ai-overviews-impact-on-seo,
https://searchengineland.com/google-ai-mode-actionable-tips-456897,
https://www.tryprofound.com/quides/answer-engine-optimization-aeo-quide-for-marketers-2025

ALOHA (852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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Optimization
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Gemini & ChatGPT Comparison

The following are some key similarities and differences between Gemini and ChatGPT

_____ FocusArea _____ _____ Gemini ChatGPT

Data Handling

Real-Time Information Access
Integration

Search Integration

(852) 3643 0568

ALOHA

Source: https://neontri.com/blog/google-gemini-chatgpt-comparison/

Naturally understand and work with many
types of content like text, pictures, code,
sound, and video — all within one system. It
also connects smoothly with Google tools like
Calendar, Docs, Sheets, and Gmail

Web-connected—uses Google’s vast
database, including web pages and internal
data

Built into Google Workspace (Docs, Gmail, etc.)
and other Google Cloud products

Google Search to get up-to-date information

info@alohaonline.asia

Uses different systems to handle various types
of input (like text and images) and then
generates the results. This setup helps

ChatGPT produce detailed, high-quality writing

and creative content, and it offers many ways

to customize what you get

With the new web search feature, ChatGPT
can access and incorporate real-time
information

Works with Microsoft products (Copilot), Slack,
Zapier, Notion, and other third-party apps
ChatGPT Search to fetch real-time data

(now, available for ChatGPT Plus and Team
subscribers; limited for a free plan)

@ALOHA

www.alohaonline.asia
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By using the Gen Al platform SDKs, we
can analyze how Gen Al interprets and
responds to users’ queries

30




@ALOHA

Example 1: Searching for Details of an Individual

gemini_response = gemini get response web search(
google api key = gemini_api key,
prompt = 0 seo general manager",

model = O¢ 2D lash- preview- ©5-20 Gen Al at test:

» Gemini Flash 2.5
* ChatGPT/OpenAl
Prompt:

 Aloha SEO General
Manager

openal_response = openal_get responses_reasons(

—_—

openal_api_key=openai_api_key,
prompt="aloha seo general mana
model="o04-mini 3

city="Hong Kon

L

ALOHA (852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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@ALOHA

Example 1: Providing Details on an Individual

The General Manager of Aloha SEO is lvan Leung. He is also a Co-Founder of
Aloha Group Limited, a Hong Kong-based SEO and digital marketing technology
company with offices in Hong Kong and Taipei.

lvan Leung has been instrumental in Aloha's development of proprietary SaaS
SEO technology platforms and has steered the company to join the Leading

Enterprises Acceleration Programme (LEAP), a program for high-potential tech
start-ups by HKSTP.

He has also commented on the company's efforts to make SEO tools
approachable for marketers, understanding the bridge between IT and marketing.
Aloha, founded in 2016, aims to help clients establish their organic search digital
foundation and expand their digital reach using search data and insights

ALOHA (852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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Example 1: Behind the Scenes (Gemini Flash 2.5)

& O B httpsy//www.google.com/search?q=Aloha+SEQ+General+ Managerclient=app-vertex-grou... 1.7

GQ gle Aloha SEO General Manager X &

All Images News Videos Shortvideos Forums Shopping More ~

in] LinkedIn - Ivan Leung
780+ followers i
Ilvan Leung - IAB Hong Kong
Hong Kong, Hong Kong SAR - 1AB Hong Kong
Led Aloha's SEO unit to the award utilizing a multi-regional retainer SEO account in the Finance
industry. &

in] LinkedIn - Aloha Group
1.3K+ followers
Aloha Group
Aloha is a Hong Kong SEQ and digital marketing tech company founded in 2016 by a team of
passionaie digital experts specializing in SEO, data analytics and . [3

Q Bl SR ARERSEE

hitps:fwww.oia.ntust.edutw .. - Translale this page

[£5%50] Gear up for the future! 3825045 FERE - EFEE#E

Ivan Leung, General Manager of Aloha a Trailblazing SEO and Digital Marketing Stari-Up with Offices
in Asia Pacific. 25 MAR 2021 (THUR) | 12:30 PM — 1400 .. 3

G Aloha SEO General Manager

0 Facebook
hitps:/fwww.facebook.com » alohaenlineasia » posts » du...

Gemlnl FIaSh 2.5 During the weekend, our General Manager Ivan Leung was at # ...

During the weekend, our General Manager Ivan Leung was at #HKUSPACE to share about #SEO and

Pe rfo rm ed a other digital marketing tactics. While students have gained..
Google Search & S e e e v,

(852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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Example 1: Behind the Scenes (Gemini Flash 2.5)

"grounding_chunks™:

“"retrieved_context":
"web": {
“domain":
“title": "hk
"uri”: "htt

"retrieved_context":
"web": {

“"domain™:

"title":

"uri”: "https:

"retrieved context™:
"web": {

"domain™:

“"title":

"uri”: "htty

» The final response is composed of multiple smaller answers

» Each “Grounding Chunk" containing supporting content and its source

(852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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Example 1: Behind the Scenes - Ranking of the Supporting (Gemini Flash 2.5)

R ————

[CCL - 25 March] Gear Up Fi

“grounding_chun

“retrieved cont Egrm P
ieb oo :
“domain": - vorogeo
“"title": "hkb . hk" Aioha Group Limited

@ e eusco s ;
Aloha Group— B3 & A ch

ces in managing digital marketing campaigns of large scale corporations and
ical SEOQ ana e racking. (2

= o

Over 10 years exp
businesses. Expert on

Aloha Group

14 B Hong Kong
b albhon o

Aloha Group Limited

sy Profile — Lee. & -
on en Hui. Account Director ; Gorden Lee. Senior Manager, SE

& Product ; Ivan

Members (H $ - §

. 1 sung. Co-Founder & General Manager ; L P klung . TT. &
"retrieved context

)eb™: { D e oscams .+ Ao G
"domain": o o
. " i ’ Aloha Group

title": L gkong. cor general man
“uri®: “ht - te isearch oud le.com oundi i-redirec established long

Ivan Leung kn his career that he'd like to ... Within four years, Aloha has

£0 working part

hips ... &

AU QEK ) >JRvVa-KAG L c 4 L y . . > YV 4 D L D LL v/ Lrl C 8NBS 2 LUK = Datanyze
e datany Banking

Aloha Group Company Profile

Aloha Is a Hong Kong based SEO company founde

2016 by a team of passionate digial marketing

Shortvideos Forums Shopping More = experts specializing in digital campaign management and data

eb”™: I .4 Hong Kong Science and Technalogy Parks Corporation (HKSTP)
=270 ] T tps o rict. org » arectory ed H
domain Aloha Group Limited

016 by a team of digtal ma

“title™: “"mark ne-inter tive. d Aloha s a Hong Kong based $EO tech comp:
n management and cata ... &

n digial campa

“urdi

Aloha Group - Overview, News & Similar companies

Industry. Ban

inance. About Aloha Group s a Hong Kong based SEO . China flag for

cof wan Leung. General Manager. Phone Ema

M Marketing-inersctive
n e markEtng-rteractive co

Aloha's transition into MarTech: Evolving with changing

Rank 13 [z

Aloha's General Manager,

van Leung, stated 1
tcan. @

en IT and Marketing and th

ALOHA (852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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Example 1: Behind the Scenes (ChatGPT/OpenAl)

ChatGPT/OpenAl

» followed a similar chain of
reasoning

ALOHA (852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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Example 2: Asking a Time-sensitive Question

e = gemini_get response web search(

=
ey gemini_ api key,

prompt = '
model = "

Gen Al at test:
» Gemini Flash 2.5
* ChatGPT/OpenAl

openal response = openai_get responses reasons(
openal_ api_ key=openai_api key,

Prompt:

« 2025 Fifa Club
World Cup Winner

prompt="2825
model="04-min]
city="Hong Kong"

@ALOHA

ALOHA (852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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Example 2: Answering a Time-sensitive Question

The 2025 FIFA Club World Cup winner has not yet been determined, as the

tournament is currently in progress. The competition commenced on June 14,
2025, and is scheduled to conclude on July 13, 2025, in the United States

ALOHA (852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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Example 2: Behind the Scenes (Gemini Flash 2.5)

"grounding_metadata”: {

"search_entry point":

iy

"sdk_blob":

G 2025 FIFA Club World Cup winner has the 2025 FIFA Club World Cup been played yet?

Gemini Flash 2.5
Performed two
Google Searches

ALOHA (852) 3643 0568 info@alohaonline.asia

@ALOHA
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Example 2: Behind the Scenes (Gemini Flash 2.5)

"grounding_supports":

"confidence_scores™: N

"grounding_chunk_indices": [
EJ
1

]J

"segment™: {
"end_index": 228,
"part_index": ’
"start_index": 109,

"text™: "The competition commenced on June 14, 2825, and is scheduled to conclude on July 13, 2825, in the United States®

¥

"retrieval_metadata™:

"grounding_supports”: [

"confidence_scores™: 9
"erounding chunk_indices": [
a]
1

|
";eg'nent"': i Only 1
"end_index™: 220 .
"part_index": ] N groundlng Used
"start index": 169,
"text": "The competition commenced on June 14, 2825, and is scheduled to conclude om July 13, 2825, in the United States™

¥

4»
"retrieval_metadata™:

(852) 3643 0568 info@alohaonline.asia

www.alohaonline.asia
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Example 2: Behind the Scenes - Ranking of the Supporting (Gemini Flash 2.5)

Google s the 2028 FIFA Club Word Cup been played yet? x

Rank 1

People also ask

tadum is the FIFA Club World Cup final in 20257 v

s ot in the Club Werk

Who is hosting the Club World Cup 20257 v

When did the FIFA World Cup start in 20257

Top stories

025™ nears 1.5

"retriev dfconte:-:t" -
"web
"domain™:
"title":

Inside FIFA
hitps /finside. ita.com » news » by-the- ers-firstro.. §
“retr d_context"”:
. - . e 16 he ' The tournament has now seen each of the 32 clubs make their debut, with a total
web": {

attendance figure of over half a million fans so far
“domain®:
"title e NE’C C Sports

Wi NbCSpors.com » So

2025 FIFA Club World Cup schedule, how to watch live .

news » 2025-ita

e 2025 FIFA Club World Cup has arrived in the USA as superstars are plentiful and

panded tounament looks

be a great

Ohrrmcs com

FIFA Club World Cup 2025 full schedule all results, scores,

Taking place in 12 venues in 11 cities

0ss the USA, many of the best teams in men's club footba
compete for the rophy between 14 June-13 July 2025. &

e SkySpons o s e

Rank 6 Clu‘b World Cup 2025: Dates, teams qualllled venues,

2025 Club World Cup lakes place in the Unite

States between June 14 and July 1

from annual tournament with seven

ALOHA (852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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Example 2: Behind the Scenes (ChatGPT/OpenAl)

— == = — =

» FLw 1 A 1 = A -_d-
HddsolYoadl]l adT I8,

"t}l’pe“ :
"encrypted content”:
"status”:

I

Step 1: Understanding the question

« The LLM recognized that the tournament ends in July, and yet to have the winner. OpenAl decided to confirm the
date

(852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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Example 2: Behind the Scenes (ChatGPT/OpenAl)

r

L
LL il:l 1] :
"status™:

(1 t}' F"e " :

"action™:
Ilt_-I:'IIpE!I :

"query”:

Step 2: Finding supporting information

« The LLM did a web search with the query “2025 FIFA Club World Cup Final date” to confirm its first thought
(search engine is unknown)

ALOHA (852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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Example 2: Behind the Scenes (ChatGPT/OpenAl)

Step 3: Providing the answer
» Using the search results, the LLM confirmed its initial assumption and generated the answer

(852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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Example 2: Behind the Scenes (ChatGPT/OpenAl)

Step 4: Answering the question

* Providing a URL citation

(852) 3643 0568 info@alohaonline.asia www.alohaonline.asia
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@ALOHA

Summary: GEO Web Search Flow

L — v@l.’.
S sk ® o
GEN Al e 1
Multiple

Search Results

Broken into —
Multiple Queries

GEN Al

GEN Al

Analyzing SERP —

/ \ =—_—_5££1—:-___
Answer Generate the Final Multiple —
Grounding Supports pages were also used

. results from multiple
Provided to Answer
User

*LLM = Large Language Model (LLM) is a type of artificial intelligence (Al) technology designed to understand, generate, and manipulate human language

www.alohaonline.asia

ALOHA (852) 3643 0568 info@alohaonline.asia
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Key Takeaways

. As with traditional SEO, optimizing for related keywords & Topics remains
essential

. Different Al models use different search engines as their knowledge base,
so it’'s important to optimize across multiple platforms

. Titles and meta descriptions may be less influential, as Al can access
and evaluate the full content of search results

. High rankings don’t guarantee Al usage - content quality and relevance are
what matter most

ALOHA (852) 3643 0568 info@alohaonline.asia

Source: https://searchengineland.com/google-ai-overviews-13-searches-455057
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www.alohaonline.asia

47



Search Engine for each Al

Al Search
Engine

ChatGPT

Gemini

Search
Perplexity

Al

Bing

ALOHA

Underlying
Search
Engine / API

Microsoft
Bing Web
Search API

Google
Search API

Custom built-
in search

engine

Bing Search

Engine

(852) 3643 0568

Source: https://searchengineland.com/google-ai-overviews-13-searches-455057

Large
Language
Model

ChatGPT
(OpenAl LLM)

Google
Gemini 2.0
Flash

GPT-4,
Claude 3,
Mistral,
custom

models

GPT-4
(CpenAl)

Notes

ChatGPT's live web search is
powered by Bing's index and API,
providing up-to-date answers with
source citations. This integration
started in 2023 and is now broadly

available to all users.

Uses Google's search infrastructure
combined with Gemini LLM for real-
time Al-powered search and

grounded answers.

Performs daily web indexing with
multiple LLMs, providing real-time
info and citations from its own

search index.

Microsoft's Bing integrates GPT-4 to
offer conversational Al search,
blending traditional search with

generative Al responses.

info@alohaonline.asia

@ALOHA

Citation

https://www.searchenginejournal.com/bing-integrates-with-
chatgpt/487638/

https://blogs.bing.com/search/may 2023/Bing-at-Microsoft-Build-2023
https://www.thurrott.com/cloud/283485/build-2023-microsoft-
announces-bing-search-integration-into-chatgpt

https://blogs.microsoft.com/blog/2023/02/07/reinventing-search-with-a-

new-ai-powered-microsoft-bing-and-edge-your-copilot-for-the-web/

https://www.cnbc.com/2023/02/07/microsoft-open-ai-chatgpt-event-
2023-live-updates.html

www.alohaonline.asia
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